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Dear customer… 	
Welcome to the first 
edition of Headlines 
for 2026. We hope the 
festive period has been 
busy and profitable 
for you and that you 
are looking forward to 
a positive start to the 
New Year.

Headlines includes 
some great supplier 
deals to help trade at 
this quiet time along 
with category advice 
on making the most of 
the key calendar dates 
with Burns Night, 
Valentine’s Day and 

the Chinese New Year! 
All perfect occasions to 
run drinks promotions.

The start of the 
year also provides 
opportunities to 
promote Dry January, 
which benefits from 
the increasing demand 
for Low & No drinks, 
and also Ginuary which 
places your gin range 
back in the spotlight.

In addition to the 
packed football 
diary in January and 
February venues can 
get ready to show the 

live rugby with the 
Six Nations action 
from 5th February 
to 14th March. Live 
on terrestrial TV it 
provides a perfect 
platform for venues to 
increase footfall. There 
really is no better place 
to watch live sport than 
pubs and bars!

Wishing you all the 
very best for a Happy 
& Prosperous 2026!

Cheers!

Dates correct at time of printing
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CHAMPIONS LEAGUE
Matchday 7 - 20th / 21st January

Matchday 8 - 28th January

Knockout Phase Play Offs - 16th / 18th February

Knockout Phase Play Offs - 23rd / 25th February

EUROPA LEAGUE
Matchday 7 - 22nd January

Matchday 8 - 29th January

Knockout Phase Play Offs - 18th / 19th February

Knockout Phase Play Offs - 25th / 26th February
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INSTALL 
ESTRELLA DAMM 0.0% 

ON DRAUGHT AND RECEIVE 
A COMPLIMENTARY KEG

THE BEER OF BARCELONA 
NOW ALSO 

ALCOHOL FREE

OVER 18S ONLY. OFFER OPEN TO PARTICIPATING WHOLESALE AND DAMM 1876 LTD DIRECT CUSTOMERS IN THE UK. OUTLETS MUST INSTALL ESTRELLA DAMM 0.0% ON DRAUGHT. AFTER FIRST PURCHASE IS MADE, THE VENUE 
WILL RECEIVE ONE COMPLIMENTARY KEG. OFFER VALID FROM NOVEMBER TO DECEMBER 2025. PROMOTION SUBJECT TO AVAILABILITY. IF FOR ANY REASON THE PROMOTER CANNOT SUPPLY THE SPECIFIED FORMAT, 
A SIMILAR PRODUCT IN VALUE WILL BE SENT TO THE VENUE. PROMOTER: DAMM 1876 LTD, 5A BEAR LANE, SOUTHWARK, LONDON, ENGLAND, SE1 0UH
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DRINKING DIFFERENTLY  
LOW & NO IN 2026*

Nearly 40% of all drinks that customers now drink in pubs, bars and restaurants are not full strength, a clear 
indicator of a more diverse, nuanced approach to social drinking. To meet the challenge of Dry January and 
maximise your sales throughout 2026 you need to stock and promote a varied Low and No alcohol range.

Nearly 36 MILLION UK ADULTS are actively  

MODERATING THEIR ALCOHOL INTAKE.  
Customers are weaving together full-strength, mid-strength and alcohol-free options to suit the moment.

LESS THAN  
2-IN-3 DRINKS  

consumed in hospitality venues are now  

FULL-STRENGTH.
Moderation today doesn’t mean giving up 

alcohol. It means drinking more intentionally, 
more flexibly. This new blended approach 
is changing how people drink and more 
importantly, how they want to be served.

ZEBRA STRIPING  
HAS INCREASED WITH 34% 

of UK adults now saying they do this regularly  
(up from 28% in 2024).

COASTING moderation  
tactics are being embraced including

 1-IN-5 WHO ACTIVELY 
OPT FOR MID-STRENGTH 

OPTIONS throughout an occasion.

31% OF CUSTOMERS  
will now choose a low or no-alcohol beer

  when visiting a hospitality venue and not drinking 
alcohol. This is, up from just 9% five years ago 

meaning that low & no beer has jumped from 
7th to 2nd most popular drink choice when 
not drinking alcohol in a pub, bar or restaurant.
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MODERATION TACTICS

ZEBRA STRIPING 
The practice of alternating between alcoholic and 

alcohol-free drinks on the same drinking occasion in 
order to moderate alcohol consumption.

GOING LOW
The practice of actively choosing lower ABV drinks  

on a drinking occasion in order to moderate  
alcohol consumption.

BOOK-ENDING
The practice of starting and finishing with an  

alcohol-free drink on a drinking occasion in order  
to moderate alcohol consumption.

These are the ways in which Brits are moderating  
their alcohol consumption on a night out.

EXPAND YOUR LOW & NO LINEUP!
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GINUARY – FOR THE LOVE OF GIN!

THE TOP 10 GINS FOR 2026

#GINUARY #BOOSTSALES

Make the most of the month-long celebration of gin that serves as an alternative to “Dry 
January”. By promoting Ginuary you can give your customers the chance to experience 

new flavours and try different gin-based cocktails. You could run special offers 
throughout the whole of January to boost sales during this traditionally quiet period.

Gin is the base for 1 in 10 cocktails and interest in 
FLAVOURED GIN SPRITZ has grown to 26% making 
it very relevant for the On Trade. Ideal to promote in 
GINUARY and very ‘instagrammable’. 32 likes

View 10 comments

TheRedLion Come & try our new Seville Orange Gin 
Spritz! Made with Tanqueray Flor De Sevilla Gin. CHEERS!
#GinSpritz #OrangeGin #Tanqueray #Cheers

The Red Lion

Introduce gins with AUTHENTIC NATURAL 
FLAVOURS and a unique provenance.

CREATE A MEMORABLE AMBIANCE to encourage 
customers to stay longer and return during 
GINUARY.

Offer tastings of NEW AND INTERESTING GINS to 
encourage customers to TRY AND BUY.

Run a SPECIAL PROMOTION on a CLASSIC GIN 
AND TONIC as traditional gin is doing well in venues. 
It’s sophisticated, it’s versatile, it’s delicious!
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The MA Drinks List: Top Brands to Stock in 2026
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BURNS NIGHT

VALENTINE'S DAY

CHINESE NEW YEAR
SUNDAY  25TH JANUARY

SATURDAY  14TH FEBRUARY

TUESDAY  17TH FEBRUARY
Tartan and Scottish flag bunting are a great starting point for 
Burns Night décor, but you can also think outside the box with your 
decorations, for example using heather in your place settings.

Offer some traditional Scottish-themed treats and drams alongside 
other drinks such as craft beer, cask ale or gin.

Whether you go traditional with live bagpipes or play music from 
Scottish bands (e.g. Franz Ferdinand, Texas, Biffy Clyro and Primal 
Scream), music will help to create an atmosphere in your venue.

Scotch whisky is the go to drink for Burns  
Night. Get creative with your whisky 
cocktails as well - try a Scotch Sour, add a 
hot toddy to your offering for the night or 
even create a cocktail with the infamous 
Irn-Bru! Think about stocking some guest 
Scottish ales and some Scottish gins as 
well. 

From traditional Valentine’s tipples to low & no options & wine alternatives, now is the time to plan your 
activity.

Create Valentine’s themed cocktails. Think red and sweet as a starting point and include fun and interesting 
garnishes such as rose petals or love heart sweets. 2 for 1 Cocktails are a perfect offer for Valentine’s Day.

Offering a set menu at a good price is sure to boost business. Add a little romance with sharing dishes and heart 
shaped food, especially for dessert.

Set the romantic atmosphere with candles and flowers on the table for a simple and classy ambience. 

Booking a live singer for the night could really help to create a romantic mood in your venue!

Chinese food & drinks, themed decorations & 
fireworks could be just what’s needed to boost 
business during the post-Christmas lull. 

Add some oriental dishes to your specials board 
or create a set Chinese banquet menu for the 
night.

Decorate your venue inside & out with traditional 
decorations in red & gold which symbolise 
happiness & wealth in Chinese culture. Lanterns 
are a great way to add to your venue’s atmosphere.

Lucky red envelopes are a Chinese custom that you 
could adopt to entice your customers back again 
by adding in special offer vouchers, such as a free 
bottle of wine with their next meal.

PERFECT  
FOR 

GINUARY!

Following Christmas & New Year, Valentine’s Day is one of the first big occasions of 2026 for the hospitality industry.  
Falling on a Saturday it is the perfect date to increase footfall and enjoy a bumper weekend.

41% of UK customers decide whether or not to visit a restaurant based on its social media*
PROMOTE YOUR SPECIAL OFFERS ON SOCIAL MEDIA 

* https://www.theaccessgroup.com/en-gb/blog/hos-top-tips-for-bar-and-restaurant-operators-this-valentine-s-day/



Swallow (Soft Drinks, Beer & Cider Wholesaler Ltd)
Stonehouse Lane, Bartley Green, Birmingham, B32 3AH
Tel: 0121 428 6850 Fax: 0121 428 6858
Email: sales@swallow.uk.com
Web: www.swallow.uk.com
AWRS URN: XJA W000 0010 0730

Terms and Conditions
1. All offers are available from 1st January to 28th February 2026 unless otherwise stated. 2. All offers are subject to regional  
availability and prices are exclusive of VAT. 3. We will not accept orders where they would breach a beer tie or other contracts  

that the buyer holds with a third party. 4. E.&.O.E. 5. This brochure is not intended as an inducement to breach any contract,  
which may exist between a tenant & their landlord to purchase beers or any other products. In such cases only those products,  
which are excluded from such agreements, should be considered. 6. We treat the buyer placing an order with us as the buyer’s 

confirmation that there is no such tie. 7. All prices featured may be subject to a duty increase.
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SIX NATIONS 2026
5TH FEBRUARY - 14TH MARCH

ROUND 1

V V V
FRANCE IRELAND ITALY SCOTLAND ENGLAND WALES

THURSDAY 5TH FEBRUARY, 20:10 SATURDAY 7TH FEBRUARY, 14:10 SATURDAY 7TH FEBRUARY, 16:40

ROUND 2

V V V
IRELAND ITALY SCOTLAND ENGLAND WALES FRANCE

SATURDAY 14TH FEBRUARY, 14:10 SATURDAY 14TH FEBRUARY, 16:40 SUNDAY 15TH FEBRUARY, 15:10

ROUND 3

V V V
ENGLAND IRELAND WALES SCOTLAND FRANCE ITALY
SATURDAY 21ST FEBRUARY, 14:10 SATURDAY 21ST FEBRUARY, 16:40 SUNDAY 22ND FEBRUARY, 15:10

ROUND 4

V V V
IRELAND WALES SCOTLAND FRANCE ITALY ENGLAND

FRIDAY 6TH MARCH, 20:10 SATURDAY 7TH MARCH, 14:10 SATURDAY 7TH MARCH, 16:40

ROUND 5

V V V
IRELAND SCOTLAND WALES ITALY FRANCE ENGLAND

SATURDAY 14TH MARCH, 14:10 SATURDAY 14TH MARCH, 16:40 SATURDAY 14TH MARCH, 20:10

CATCH ALL THE ACTION ON
Fixtures correct at time of printing




