
Headlines
March - April 2021

ON TRADE

Spring 
Deals!

0121 428 6850     WWW.SWALLOW.UK.COM
SALES@SWALLOW.UK.COM



HEADLINES · mar-apr 2021

www.unitaswholesale.co.uk

Dear Customer…  
Welcome to the Spring edition 
of Headlines, which brings 
together expert advice for 
key seasonal opportunities 
and great offers to help boost 
trade for your outlet in the 
coming months.

As we head back towards full 
trading and a much-needed 
boost to all our spirits, take 
advantage of our range of 
fantastic offers on cask, lager, 
spirits, soft drinks and snacks 
achieved by the support of 
our valuable suppliers and 
bulk bargaining power as a 
member of Unitas Wholesale.

Mother’s Day falls on Sunday 
14th March, providing you with 
the chance to run attractive 

food takeaway offers on this 
special day for families.

The four-day Easter Bank 
Holiday Weekend presents 
a good trading opportunity 
for those outlets able to 
offer takeaway food and to 
communicate to customers 
about the re-opening of 
outside areas on April 12th*. 
This will provide a welcome 
boost for the On Trade to 
run promotions and offers to 
entice customers to spend 
time in their outdoor areas.

With the key football 
tournaments all reaching their 
exciting climaxes customers 
will love the chance to get 
together again in a safe 

environment to watch the live 
matches in those venues with 
outdoor screens.

In addition to valuable up 
to date COVID-19 advice, 
Headlines features some  
great tips to make the most  
of outdoor areas, and with  
the increasing popularity of 
the Saints Days there are lots 
of opportunities culminating  
in St George’s Day on the  
23rd April. 

Let’s bring the On Trade 
industry back to life together 
this spring and march on to a 
happier 2021!
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  Make a lasting impression
•  Consider taking advance orders to help you plan 

staff and ordering levels.
•  Your team will need to carefully manage the number 

of orders and collection/delivery time slots to fit 
to your capacity. A smooth takeaway service is an 
opportunity to generate more regular business and 
repeat visits when you reopen – don’t be tempted to 
take too many orders.

  Food for thought
•  Locally sourced, wholesome roast 

options are a must.
•  Include lighter options such as 

chicken and salmon as well as  
seasonal specials. Set price options 
or food and wine inclusive choices 
will show value. 

•  Afternoon tea attracts customers  
outside of ordinary takeaway times and  
is a great opportunity to boost your margins.

  Attract the right audience
•  Direct your marketing to those making the booking  

– it will be Dads or older children in most instances.
•  Utilise your social media channels. Think about 

running a like and share competition to win a free 
meal – this is a great way to reach a wider audience 
and new customers who aren’t already engaged with 
your outlet.

  Prolong the celebrations
•  If you have the capacity, focus on offers that 

will extend takeaway orders outside of the peak 
time on Sunday afternoon. Breakfast and brunch 
promotions are ideal.

•  Run your offers for the whole weekend to boost 
trade on the Saturday which is typically quieter for 
Mother’s Day.

Mother’s Day is one of the biggest trading days for the On Trade. For outlets that can offer a valuable  
takeaway offer or delivery service, Mother’s Day weekend is a great opportunity to boost trade & build long term 

repeat business when your outlet can fully reopen.

Mum’s the word
Weekend of Sunday 14th March

  Spoil the Mums
•  Free gifts with takeaway orders are simple & effective ways of  

making a great impression, setting your outlet apart and  
encouraging repeat orders and visits when you reopen.  
Make Mums feel special with chocolates or a free drink.

•  Say it with flowers – bouquets of seasonal flowers such as  
daffodils or tulips are a cost-effective gesture to include with  
your takeaway orders.

•  Visit the link for some useful information on setting up a takeaway service:
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Offer a range of categories. For collection you can only offer 
non-alcoholic drinks. Alcohol can only be sold for delivery.

**

Afternoon tea
can make up to

70% margin

*roast

9/10
will celebrate
Mother’s
Day with a

https://www.morningadvertiser.co.uk/Article/2020/03/25/How-can-pubs-set-up-a-food-and-drink-delivery-service

Remember, you can only offer alcoholic drinks for 
delivery, not collection.
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* https://www.morningadvertiser.co.uk/Article/2020/12/11/Reasons-why-cocktails-are-key • ** https://www.absolutdrinks.com/en/drinks/spring-fling/  • 
*** https://culinaryginger.com/april-showers-cocktail/#mv-creation-134-jtr  • **** https://www.thespruceeats.com/sundowner-mocktail-recipe-759824 • ***** https://www.cga.co.uk/2019/11/01/mocktails-mix-up-the-market/ 

Cocktails are increasingly popular and hugely profitable. With customers prepared to pay more for 
something that feels special and celebratory after the recent restrictions, cocktails offer you a real 

opportunity to tap into consumer trends and maximise your profitability.
Here are some spring cocktail ideas to get you started:

Spring Fling April showers

Sundowner Mocktail

Ingredients:
• 1 1/3 parts tequila blanco
• 2/3 part orange juice
• 2/3 part pineapple juice
• 1/3 part triple sec
• Lime twist to garnish

Method:
1. Fill a shaker with ice cubes.
2. Add all ingredients and shake well.
3.  Strain into a rocks glass f illed 

with crushed ice.
4. Garnish with a lime twist.

Ingredients:
•  4 ounces white grape juice
•  1 ½ ounces sparkling water
•  Mint and grapes to garnish

Method:
1.  Pour ingredients into a wine 

glass or gin copa glass f illed 
with ice and stir well.

2.  Garnish with a sprig of mint 
and grapes.

Ingredients:
• 3oz gin
• 1oz fresh lemon juice
• 1 ½ tbsp agave nectar
• 6oz red grapefruit juice
• Edible f lowers to garnish

Method:
1. Fill a shaker with ice.
2.  Add all ingredients and shake 

vigorously for 10 seconds.
3. Pour into a coupe or martini glass.
4. Garnish with edible f lowers.

** ***

****

Cocktails are worth 
£624m in the UK*

Perfect for your outdoor areas reopening

has bought mocktails  or low-alcohol cocktails 
— equating to some 8 million consumers.*****1 in 6



HEADLINES · mar-apr 2021

www.unitaswholesale.co.uk



@UnitasWsale       @UnitasWsale

mar-apr 2021 · HEADLINES



HEADLINES · mar-apr 2021

www.unitaswholesale.co.uk



@UnitasWsale       @UnitasWsale

mar-apr 2021 · HEADLINES

Easter Cocktail - White Rabbit*

Ingredients:
• 80ml gin
• 50ml amaretto
• 50ml double cream
• 1 tsp lemon curd
• 1/4 tsp vanilla paste

Easterpick up

Eggsciting Drinks
Remember that alcoholic drinks can only be supplied via 
delivery service, not orders for collection.

   Bottled beers with chocolate are a great addition for Easter 
weekend – eg. Rudgate Brewery York Chocolate Stout.

   It is essential to have an enticing low & no range 
covering beers, ciders, spirits and premium soft drinks 
as non-alcoholic drinks can be sold with  
takeaway collection orders. Mocktails and soft 
drinks will also appeal to  
non-drinkers and for 
children.

   Don’t forget some Easter 
themed takeaway cocktails 
to bring in big profits!

Traditionally seen as the start of Spring and associated more than ever before with a sense of looking forwards to 
better times, the four-day Easter Bank Holiday Weekend remains a good trading opportunity for those outlets able to 

offer takeaway food. Anything that gives people a treat and a lift this Easter will be welcome! 

Planning ahead is essential
   Advertise well in advance.

   Utilise your social media platforms to spread the word and reach a wider  
audience.

  Be sure to adhere to social distancing regulations for your takeaway collections and/or deliveries.

  Include a free Easter egg with every takeaway order to incentivise customers.

Eggscellent Food
   Offer an Easter brunch takeaway! A great 

way to attract customers outside of the busier 
lunch & evening takeaway slots.

   Run a takeaway set menu over the weekend 
with 2 and 3 course options or add Easter 
specials showcasing seasonal spring produce. 

   Consider some fish specials for Good Friday 
when people traditionally prefer to eat fish.

   Easter is a family event – ensure you run 
offers to attract families such as a free 
children’s dessert with every main course.

   Create some Easter themed desserts for 
your takeaway menu to tempt customers 
to order that extra course – think Mini Eggs 
cheesecake or hot cross bun & butter pudding 
with custard.

Method:
1.  Add all ingredients to a cocktail shaker with a 

handful of ice.
2. Shake well until the shaker feels very cold.
3. Strain into a cocktail or coupe glass.
4. Garnish with edible flowers before serving.

*https://www.bbcgoodfood.com/recipes/white-rabbit-cocktail 
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*COVID Advice correct at time of printing. All dates are subject to change. All steps are at least 5 weeks apart.

Getting back to business covid-19
The impact of Coronavirus is a huge challenge for the out of home channel, however, there is strength in the relationships we have built over 
many years of working together developing our respective businesses. It is vitally important as we move into Spring that you continue to inspire 
confidence as we re-open and follow all the guidelines that are provided and react quickly & professionally to all advice given.

Getting back to business covid-19
The impact of Coronavirus is a huge challenge for the out of home channel, however, there is strength in the relationships we have built over 
many years of working together developing our respective businesses. It is vitally important as we move into Spring that you continue to inspire 
confidence as we re-open and follow all the guidelines that are provided and react quickly & professionally to all advice given.*

On Trade roadmap out of lockdown How to optimise your outdoor space
The government has outlined a 4-step roadmap to 
returning to normality with On Trade venues re-opening 
this spring, starting with outdoor trade in April and indoor 
serving in May.*

Step 1
•  On Trade venues must be closed, except 

for sales by takeaway and delivery.

•  Visit the link for some useful information on 
setting up a takeaway service:  
www.morningadvertiser.co.uk/Article/2020/03/25/How-can-
pubs-set-up-a-food-and-drink-delivery-service

8th
March

Step 2
•  On Trade venues can serve customers 

outdoors.

•  Rule of 6 or 2 households can meet outdoors.

•  Customers do not need to order a substantial 
meal with alcoholic drinks.

•  There is no curfew for when On Trade venues 
need to close.

•  Table service only – customers must order, eat 
and drink while seated.

• Takeaway alcohol will be allowed.

•  For venues with rooms, domestic overnight 
stays will be permitted for members of the 
same household.

•  Visit the link for useful information on how to 
trade outdoors:  
https://www.morningadvertiser.co.uk/Article/2021/02/24/How-
can-pubs-trade-outdoors-only

12th
April

Step 3 
•  All elements of step 2 with the addition 

that On Trade venues can serve customers 
indoors.

• Rule of 6 or 2 households can meet indoors.

•  COVID-Secure guidance remains in place. 
See the full guidance here: 
https://assets.publishing.service.gov.uk/
media/5eb96e8e86650c278b077616/working-
safely-during-covid-19-restaurants-pubs-takeaway-
services-091120.pdf

17th
May

Step 4
• All legal limits on social contact lifted.21st

June

With outdoor trade set to recommence on 12th April, improving 
your outdoor area is essential to bring in some much-needed 
trade in the first phase of reopening and beyond.  
Here are our tips on creating an inviting space:

See it as an investment 
•  Your outdoor space can be used throughout the year – 

starting with Covid-19 secure meals and drinks through to 
outdoor sports and film screenings. See it as a long-term 
investment as any new outdoor space will be useful long 
after the pandemic.

•  Investing in a pizza oven can create a new revenue 
stream and add a new point of interest to your outlet.  
Also perfect for your customers to takeaway!

Create a cosy atmosphere
•  As well as the practical equipment, you really want your 

outdoor space to have a cosy ambience.

•  Festoon or outdoor lights are cost effective and look fabulous.

•  Candles, whether real or LED, on tables create a nice 
atmosphere.

• Spruce up your outdoor areas with colourful flowers.

What kit do you need?
•  Think about what will work best for your space – will one 

large cover be best or a series of smaller covers such as 
parasols? 

•  Patio or tabletop heaters help to keep the area warm 
during cooler evenings, keeping customers at your venue 
for longer.

•  Firepits look attractive and give off a lot of heat if you have 
enough space to add these safely.

•  You can also encourage customers to bring their own 
blankets to keep warm.



apr

23

   Decorate your outdoor areas with St George’s 
flags to create a celebratory atmosphere.

   Advertise your offers outside of your outlet 
and on your social media channels.

   Focus on good quality food and drink offers. 
As you will need to offer table service only, 
make sure your offers are clearly visible in 
your outdoor areas or highlighted on your 
ordering app.

   Take bookings for your outdoor tables to 
manage customer numbers and ensure group 
sizes adhere to the rule of 6 or 2 households.

   Themed cocktails are a perfect upsell on 
St George’s Day. Think red and white or use 
famous English brands in the ingredients to 
maximise profits. 

   As customers will not need to order a 
substantial meal to order alcoholic drinks, 
stock some themed guest ales for the weeks 
surrounding St George’s Day.

   Showcase specific English products with a 
good margin or offer a range of English drinks.

   See our tips on the previous page for 
optimising your outdoor areas.
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As trade is anticipated to commence in outdoor areas from 12th April*, St George’s Day is a fantastic 
opportunity to increase footfall and boost profits in the first few weeks of reopening. Planning your 
offers in advance will help you position your outlet as the place to be for St George’s Day.

March on with the Saints
St David’s Day
1st March

St Patrick’s Day
17th March

Boost your takeaway trade for St David’s Day and St Patrick’s Day:

•  Share your offer on your social media platforms. Also think about running social 
media competitions to reach a wider audience and increase interaction.

•  Create a good value themed takeaway menu for each Saints Day which can be run 
throughout the week and surrounding weekends. A set price for 2 or 3 courses will 
encourage customers to trade up.

  - St David’s Day – Welsh rarebit, cawl or Bara Brith.

  -  St Patrick’s Day – Irish Stew, colcannon, soda bread or Irish Cream cheesecake.

•  If you’re offering a delivery service, add some Welsh and Irish drinks  
to your takeaway offer.

  -  St David’s Day – Aber Falls gin, Tiny Rebel Cwtch, Brains SA

  - St Patrick’s Day –  Magners Irish cider, Jameson, Irish cream

Fly the flag outdoors for
St George’s Day

Fly the flag outdoors for
St George’s Day

*Subject to England Government guidance.

Terms and Conditions
1. All offers are available from 1st March to 30th April 2021 unless otherwise stated. 2. All offers are subject to regional  

availability and prices are exclusive of VAT. 3. We will not accept orders where they would breach a beer tie or other contracts  
that the buyer holds with a third party. 4. E.&.O.E. 5. This brochure is not intended as an inducement to breach any contract,  

which may exist between a tenant & their landlord to purchase beers or any other products. In such cases only those products,  
which are excluded from such agreements, should be considered. 6. We treat the buyer placing an order with us as the buyer’s 

confirmation that there is no such tie. 7. All prices featured may be subject to a duty increase.

Swallow (Soft Drinks, Beer & Cider Wholesaler Ltd)
Stonehouse Lane, Bartley Green, Birmingham, B32 3AH
Tel: 0121 428 6850 Fax: 0121 428 6858
Email: sales@swallow.uk.com
Web: www.swallow.uk.com
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